michael@hyll.com

Thurgau"

BODENSEE

Jungfrau Region £ ¥k
SchaffhauserlLand



mailto:michael@hyll.com

Agenda

Our view on Al
Al Content Management in Tourism
Demo

*Q&A



Amplified






How does It work?



There must be an Al for this

Al. JUST USE IT.



Recent breakthroughs lead to explosion in personalised content (-}

Content created
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Expectations

 Relevant (Personalised)
 Up-to-Date
e Multi Channel

« Communication Services
 Digital Support
 Data Support
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“The requirements from our guests and partners increase

every year - while our (time) resources remain low”

#multi-channel #relevance #quality
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Mon Tue Wed Thu Fri
08:00
09:00 Update Data | -
1000 on PIM/CMS Create Social
) - Media Posts
11:00
12:00
13:00
o Review latest
4:00 ' Social Media
‘ 5:00 Write Blog - Posts
6:00 Add new Post Revi
17:00 partner data ot
- Newsletter
18:00




Content Management

HELEINR GO AYHEE

Content Management

with co-pilot
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Content Management with Co-Pilot




Automation
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Company Benefits

SAVE TIME

Save 80% of time while increasing the quality

of your teams work

KEEP CONTROL

Only work with data from provided
resources

QUALITY & CONSISTENCY

Follow your brand guidelines: Glossary,
Tone of Voice, Target Audience
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